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Nestlé’s AED 500 million manufacturing facility in 
TechnoPark inaugurated under the patronage of 
H.H. Sheikh Mohammed Bin Rashid Al Maktoum  

 
World’s largest food and beverage company reinforces its 

commitment to the Middle East with a 515,000 sq ft facility that will 
serve Nestlé markets across the region 

 

Dubai, UAE – December 09, 2010: Under the patronage of His Highness Sheikh 

Mohammed Bin Rashid Al Maktoum, Vice President and Prime Minister of UAE and 

Ruler of Dubai, HH Sheikh Saeed bin Mohammed bin Rashid Al Maktoum, today 

officially inaugurated Nestlé Middle East’s new AED 500 million (USD 136 million) 

manufacturing facility in Dubai TechnoPark, marking a significant milestone in the 

company’s decades-long history in the region. 
 

The inauguration was attended by Chief Executive Officer, Nestlé S.A. Paul Bulcke, Frits 

van Dijk, Vice President in charge of Zone Asia, Oceania, Africa and Middle East, and 

Yves Manghardt, Chairman and CEO, Nestlé Middle East along with senior Economic 

Zones World (the parent company of TechnoPark) officials including Hisham Al Shirawi, 

Chairman and Salma Ali Saif Bin Hareb, Chief Executive Officer, among others. 
 

Chief Executive Officer, Nestlé S.A. Paul Bulcke said: “Nestlé has been present in the 

Middle East for 75 years, bringing meaningful value to society at large by sourcing 

locally, creating new local employment, offering nutritious products and helping in the 

further development of the region. By opening our new facility in Dubai - our regional 

headquarters - we will be closer to our consumers in the region and can better adapt our 

products to their needs and preferences. The Middle East region is a very important part 

of the Nestlé business and our continued commitment and ongoing investments 

demonstrate our confidence in the region.”  



 
 

Chief Executive Officer, Economic Zones World Mrs. Salma Ali Saif Saeed Bin Hareb 

said: “Congratulations to Nestlé on the opening of their manufacturing facility in 

TechnoPark. This is truly a proud moment when some of their products that we know 

and love become ‘Made in the UAE’, and a major step forward in boosting the nation’s 

manufacturing sector.  

 

Spread over an area of 1.02 million square feet, the new 515,000 square foot facility 

specializes in the manufacturing, canning and packaging of different Nestlé brands 

including Nido powder milk and Kit Kat chocolate and Nestlé Pure Life bottled water. 

With the Middle East identified as a region with tremendous growth potential for Nestlé, 

the company has made sufficient provision to expand the operations to meet growing 

market demands for the next few years. Currently, the facility employs 555 people. 

 

“I am extremely proud that the first new Nestlé confectionery factory built in over a 

decade is here in Dubai. This factory will become the third largest Kit Kat plant 

worldwide and possesses state-of-the-art technology to make a world class product 

every hour of every day. With such a facility we will be able to meet the fast rising 

regional demand and eventually contemplate exporting to other regions. This investment 

shows the clear commitment of the Nestlé Group to the expansion of our activities here 

in the region,” said Yves Manghardt, Chairman and CEO of Nestlé Middle East FZE. 

 

The new facility also houses Nestlé’s Regional Microbiological Laboratory, which began 

operations in early 2009. The state-of-the-art laboratory - which specializes in the 

analysis of salmonella, serving all Nestlé factories in the Middle East - is being used as a 

training facility for various government bodies in the UAE. 

 

Further stepping up its R&D initiatives, Nestlé Middle East recently established an 

advanced Sensory Lab Unit for Renovation-innovation of Products in Al Quoz, Dubai. 

The lab is equipped with cutting-edge sensory technology and facilities, and serves as a 

center of expertise for sensory profiling analyses on shelf stable dairy products, coffee 

and confectionery. 

 

 



Nestlé Middle East has invested more than USD 400 million in the region since its formal 

inception in 1997, owning and operating 17 factories and 37 offices, employing more 

than 7,000 people. These capital investments have contributed heavily to creating local 

jobs, enhancing technological and manufacturing capabilities, and fostering national 

economies around the region. In 2009, the Nestlé business in the region contributed 

approximately USD 1.4 billion to the Group’s turnover.  

 

- Ends -  
 
Notes to the Editor: 
 
About Nestlé: 
For over 140 years, Nestlé has been applying its nutrition expertise in the development of 
products that contribute to the health and wellness of consumers, evolving into the world’s 
foremost Nutrition, Health and Wellness company. Headquartered in Vevey, Switzerland, Nestlé 
currently employs over 286,000 people in 456 factories and operations in almost every country 
around the globe.  
“Good Food, Good Life” is the foundational philosophy upon which Nestlé continues to build an 
ever-increasing portfolio of quality brands that not only deliver on great taste, but on nutritional 
value as well. To that end, the company invests around USD 1.5 billion in research and 
development alone, every year. 
Nestlé’s portfolio of products includes Infant Nutrition, Milks, Soups, Bottled Water, Confectionery, 
Coffee, Beverage Creamers, Culinary and Breakfast Cereals.  
 
About Nestlé Middle East: 
Following nearly 70 years of success and heritage since its first Middle East operation in Lebanon 
in the early 1930s, Nestlé Middle East was founded in 1997 in Jebel Ali Free Zone, Dubai, and 
now serves as a regional hub to fulfil the needs of the GCC, the Levant, Iran and Iraq markets.  
To date, Nestlé has invested more than USD 400 million in the region, owning and operating 17 
factories and 37 offices. These capital investments have contributed heavily to creating job 
opportunities, enhancing technological and manufacturing capabilities, and fostering national 
economies around the region.  
Nestlé’s popular brands in the Middle East include NIDO®, CERELAC®, NESCAFÉ®, MAGGI®, 
NESQUIK®, CHOCAPIC®, NESTLÉ (COUNTRY) CORNFLAKES®, NESTLÉ FITNESS®, 
CHEERIOS® , NESTLÉ PURE LIFE®, KIT KAT® and QUALITY STREET®.  
 

For more Nestlé Middle East news, please visit www.nestle-family.com/media. You can 
also follow Nestlé Middle East on Twitter for continuous news updates: 

http://twitter.com/nestleme 
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