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Description Nestlé Nutrition has a passion for innovation and is working to help enhance quality of life by 
supporting health and providing care for people with special nutrition needs at every stage of life. Nestlé Nutrition has 
over 30 global brands and an innovative portfolio of products with scientifically proven nutritional benefits. Its strong 
foundation in science is underpinned by a global R&D network to find specific solutions for complex nutritional needs – 
translating science into products that deliver functional health benefits. 
 
 
Background 2004: Nestlé Nutrition established as globally managed business within the Nestlé Group and has grown 

internally and through acquisitions, which completed the existing portfolio of activities: 

2005 Acquisition of Musashi 

2006 Acquisition of Jenny Craig 

2007 Acquisition of Novartis Medical Nutrition 

2007 Acquisition of Gerber Products International 

 
 
Nestlé Nutrition consists of four Business Units; 

 

Infant Nutrition  
Developing baby food and infant formula to help infants and young children to grow and develop into 
healthy adults. 

 

HealthCare Nutrition 
Developing products for the elderly and for people recovering from, or managing specific medical 
conditions. 

 

Performance Nutrition 
Promoting peak mental and physical performance of athletes. 

 

Weight Management 
Developing personalized weight management programmes to help consumers to lose weight and 
keep it off. 

 
 
Key Brands NESTLÉ NAN, LACTOGEN, CERELAC, GERBER, BOOST, NUTREN, PEPTAMEN, POWERBAR AND 

JENNY CRAIG 
 
 
Sales 2009  CHF 9 963 millions (OG +2.8%) 
 
 
Employees Around 17’000 people 
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