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Materiality and the Sustainable Development Goals
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Individuals and families
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Communities
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Rural Development &
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Poverty Alleviation

Responsible Sourcing and
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Women's Empowerment . . . .
Business Ethics
Human Rights o [ )

Fair Employment and
Youth Employability ® ® ®

Employee Safety, Health P
& Wellness

Water Stewardship

Water, Sanitation &
Hygiene o ® ®

Natural Resource ®
Stewardship

Climate Change (] ([ ] o o o

o
Resource Efficiency,
(Food) Waste & the Circular o o
Economy

@ Indicates where Nestlé activities under a material issue have an impact (direct or indirect) on achieving the SDGs. Does not indicate scale of Nestlé's contribution.
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How our global initiatives support the SDGs

GOOD HEALTH
ANDWELL-BEING

e

Everything starts
with healthier kids

We believe that by helping new
generations eat and drink better
and move more, we will enhance
quality of life and contribute to a
healthier future.

Nestlé for Healthier Kids is a global
initiative that brings together all our
efforts to support parents and
caregivers on their journey to raise
healthier kids.

From leading research and product
formulation to education, innovative
nutrition and lifestyle services,

our ambition is to help 50 million
children lead healthier lives by 2030.
To date, Nestlé for Healthier Kids has
helped over 8.3 million children
across the world.

DECENT WORK AND
ECONOMIC GROWTH

o

Investing in young people

Our aim for our global youth
initiative, Nestlé needs YOU'th, is to
help 10 million young people around
the world have access to economic
opportunities by 2030. This global
initiative combines and coordinates
all our activities that support young
people around the world, including
the Alliance for YOUth.

In addition to employability, the
initiative now also focuses on the
next generation of farmers and
entrepreneurs across Nestlé's value
chain, and seeks to encourage
innovation, not least through a
challenge on the HENRi@Nestlé
open innovation platform.

CLEAN WATER
AND SANITATION

)

Water: our most
precious resource

Water is essential to life and critical
to our business, from the crops
grown by our suppliers to the
processes we use to manufacture
our foods and beverages. That's
why it's important we have an
integrated, global approach to
promoting good water stewardship
across our business.

Our global efforts to improve our
environmental performance involve
stewarding water resources for
future generations. We focus on
continuing to reduce withdrawals
and reuse water in our operations,
working with other stakeholders to
protectand manage water at a
catchment or community level,
and helping increase access to
safe water and sanitation.

L See how we're supporting the SDGs through our engagement with the UNGC

EJ Assess our progress against our commitments

EJ Read more of Our Stories to see how Nestlé is contributing to the SDGs


http://www.nestle.com/csv/what-is-csv/stakeholder-engagement/united-nations
https://www.nestle.com/csv/performance/kpi-summary
https://www.nestle.co.uk/stories

