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This presentation contains forward looking statements which reflect
L m f dIl dument views and estimates.

The forward looking statements involve certain risks and uncertainties
that could cause actual results to differ materially from those
contained in the forward looking statements . Potential risks and
uncertainties include such factors as general economic conditions,
foreign exchange fluctuations, competitive product and pricing
pressures and regulatory developments .
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Sales (in cHr) Organic growth Real internal Net M&A
growth -1.5%

21.0 bn +2.3% +1.3% Foreign exchange

+0.4% on a reported basis +1.0% pricing 'O 4%
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RIG impacted by calendar effects , pricing increased moderately
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Broad -based organic growth across geographies %@_’\X
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AMS EMENA AOA
Sales 92 bn  6.2bn 5.6 bn

(in CHF)

RIG -0.2% 1.4% 3.5%

oG 1.2% 1.8% 4.6 %

Each geography includes zones, Nestlé Waters,
Nestlé Nutrition, Nestlé Professional, Nespresso,
Nestlé Health Science and Nestlé Skin Health
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Growth In developed and emerging markets rg}@;‘%
Nestle
Developed  Emerging
Sales (in CHF) 11.8 bn 9.3 bn
% of group sales 56% 44%
RIG 1.0 % 1.6 %
OG 0.8% 4.3%
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